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https://www.zurich.com/media/magazine/2022/how-will-gen-z-change-the-future-of-work
https://www.zurich.com/media/magazine/2022/how-will-gen-z-change-the-future-of-work
https://elibrary.tceb.or.th/en/Publication/6452
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https://elibrary.tceb.or.th/en/Publication/6452

+

DESIGNING FOR THE NEXT GENERATION

0%

tuds:tGunouKkaNKawuaznsliiuuvugn

anatumwikey

80% ¥ovdQVIUBLOUANEATII1 MIsWdvaniun
Savauldudodudrineydudu 1 nwanwAtivay

.n
(@]

2567

msliuuvuenisuduianiundaviu

AJIUKAINKANY AdULEANDNTIA wazNsliwuvuenlitgoauna
ALUUNUSSSUEHKSURILINSOUVUTUESUTU AvisatliuEvi
dovil YLINSoUvIU Gen Z uazDalaulligadiovnisuinnol
dosunavidval wonwIfMAavuovKIAOIWKaINKaNY

(WU NMViEonuovoIKISoN1a1aKsoIvadst) ua=avinasiedo

3NeNNSATADIUKAINKAE

KINBLOUGUovAUTTdgnooNUUULIIWOa:ADURVAI U
KaINKa1woEVSOUAU ALFEVRD:QNNVIATNVKAY tugAl
mistudounuyovaukaInkaie doludouniivuoy

WanouunuoInAIsavnu (ROI)


https://www.fcmtravel.com/sites/default/files/2025-06/CVENT%20CONNECT%20FCM%20Meetings%20%26%20Events%20Trends%20Report%202025.pdf#:~:text=80%25%20of%20respondents,personal%20dietary%20requirements
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https://www.c-mw.net/bleisure-in-the-east-55-of-asian-gen-zs-add-holiday-time-to-work-trips/
https://www.travelctm.com/global/blog/events-business-travel-millennial-gen-z/
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https://www.bizzabo.com/blog/get-2025-events-benchmark-report
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https://www.ipsos.com/en/global-attitudes-to-happiness-and-quality-of-life
https://www.ipsos.com/en/global-attitudes-to-happiness-and-quality-of-life
https://www.vml.com/insight/the-future-100-2025
https://www.vml.com/insight/the-future-100-2025
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https://www.microsoft.com/en-us/worklab/work-trend-index/2025-the-year-the-frontier-firm-is-born
https://www.microsoft.com/en-us/worklab/work-trend-index/2025-the-year-the-frontier-firm-is-born
https://www.naluri.life/news-and-reports/2024-mental-health-asia-gen-z-most-at-risk
https://www.google.com/url?q=https://www.thailand-business-news.com/tech/215141-thailands-digital-economy-flourishes-despite-growing-concerns-over-internet-addiction&sa=D&source=docs&ust=1752431462984536&usg=AOvVaw2-Oabfwngdm1rEGlsDTB-3
https://www.google.com/url?q=https://www.thailand-business-news.com/tech/215141-thailands-digital-economy-flourishes-despite-growing-concerns-over-internet-addiction&sa=D&source=docs&ust=1752431462984536&usg=AOvVaw2-Oabfwngdm1rEGlsDTB-3
https://www.google.com/url?q=https://www.thailand-business-news.com/tech/215141-thailands-digital-economy-flourishes-despite-growing-concerns-over-internet-addiction&sa=D&source=docs&ust=1752431462984536&usg=AOvVaw2-Oabfwngdm1rEGlsDTB-3
https://www.google.com/url?q=https://www.thailand-business-news.com/tech/215141-thailands-digital-economy-flourishes-despite-growing-concerns-over-internet-addiction&sa=D&source=docs&ust=1752431462984536&usg=AOvVaw2-Oabfwngdm1rEGlsDTB-3
https://www.google.com/url?q=https://www.thailand-business-news.com/tech/215141-thailands-digital-economy-flourishes-despite-growing-concerns-over-internet-addiction&sa=D&source=docs&ust=1752431462984536&usg=AOvVaw2-Oabfwngdm1rEGlsDTB-3
https://www.globenewswire.com/news-release/2024/10/18/2965350/0/en/Heineken-Hides-Message-in-Barry-Can-t-Swim-Show-at-Amsterdam-Dance-Event-Calling-for-People-to-Put-Away-Their-Phones.html
https://www.globenewswire.com/news-release/2024/10/18/2965350/0/en/Heineken-Hides-Message-in-Barry-Can-t-Swim-Show-at-Amsterdam-Dance-Event-Calling-for-People-to-Put-Away-Their-Phones.html
https://stories.hilton.com/2025trends
https://stories.hilton.com/2025trends
https://www.burdaluxury.com/luxury-travel-report/
https://www.burdaluxury.com/luxury-travel-report/
https://www.travelandtourworld.com/news/article/the-rise-of-digital-detox-travel-brings-a-new-era-for-solo-adventurers-seeking-personal-growth-and-wellness/
https://www.travelandtourworld.com/news/article/the-rise-of-digital-detox-travel-brings-a-new-era-for-solo-adventurers-seeking-personal-growth-and-wellness/
https://www.travelandtourworld.com/news/article/the-rise-of-digital-detox-travel-brings-a-new-era-for-solo-adventurers-seeking-personal-growth-and-wellness/
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https://www.ingka.com/newsroom/ikea-uncovers-the-globes-sleep-secrets-where-the-world-sleeps-soundly-and-where-nightmare-nights-persist/
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https://lbbonline.com/news/audible-encourages-you-to-explore-imagination-with-a-zen-commute
https://my.illuminateadelaide.com/the-offline-club/paper-shell
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https://www.discoverpuertorico.com/calm-sounds-of-puerto-rico
https://daoinsights.com/news/take-a-breather-with-soul-a-healing-journey-through-poetry-music/
https://weibo.com/5813004880/PxnW5kJMZ
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https://biz.chosun.com/entertainment/enter_general/2024/03/29/H72OJEMOSD26EZWUBNUZCJYFSM/
https://www.vice.com/en/article/gen-z-spends-21-days-a-year-bed-rotting/
https://www.vice.com/en/article/gen-z-spends-21-days-a-year-bed-rotting/
https://www.theguardian.com/culture/2025/mar/12/melbourne-rising-festival-space-out-competition
https://www.frontiersin.org/journals/public-health/articles/10.3389/fpubh.2024.1326227/full
https://www.frontiersin.org/journals/public-health/articles/10.3389/fpubh.2024.1326227/full
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https://www.beiersdorf.com/newsroom/press-information/all-press-releases/2025/06/24-new-nivea-study-young-people-rank-as-the-loneliest-age-group
https://www.beiersdorf.com/newsroom/press-information/all-press-releases/2025/06/24-new-nivea-study-young-people-rank-as-the-loneliest-age-group
https://www.thecut.com/article/who-goes-to-a-sober-morning-sauna-rave.html
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https://www.thecut.com/article/what-is-soft-clubbing.html
https://www.thecut.com/article/what-is-soft-clubbing.html
https://www.thecut.com/article/what-is-soft-clubbing.html
https://www.thepeakmagazine.com.sg/lifestyle/5210pm-dj-collective-singapore
https://www.thepeakmagazine.com.sg/lifestyle/5210pm-dj-collective-singapore
https://www.cnbc.com/2025/02/17/gen-z-are-taking-telephobia-courses-to-learn-the-lost-art-of-a-call.html
https://www.cnbc.com/2025/02/17/gen-z-are-taking-telephobia-courses-to-learn-the-lost-art-of-a-call.html
https://www.cnbc.com/2025/02/17/gen-z-are-taking-telephobia-courses-to-learn-the-lost-art-of-a-call.html
https://www.amexglobalbusinesstravel.com/press-releases/gen-z-wants-to-travel-for-work/
https://www.forbes.com/sites/jackkelly/2025/01/14/jpmorgan-disables-internal-comments-after-employee-backlash-over-rto-policy/
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https://www.forbes.com/sites/jackkelly/2025/01/14/jpmorgan-disables-internal-comments-after-employee-backlash-over-rto-policy/
https://www.vice.com/en/article/linkedin-might-be-the-worst-social-media-app-for-gen-z/
https://www.vice.com/en/article/linkedin-might-be-the-worst-social-media-app-for-gen-z/
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https://www.vice.com/en/article/linkedin-might-be-the-worst-social-media-app-for-gen-z/
https://www.vice.com/en/article/linkedin-might-be-the-worst-social-media-app-for-gen-z/
https://www.vice.com/en/article/linkedin-might-be-the-worst-social-media-app-for-gen-z/
https://www.deloitte.com/content/dam/assets-shared/docs/campaigns/2025/2025-genz-millennial-survey.pdf
https://www.deloitte.com/content/dam/assets-shared/docs/campaigns/2025/2025-genz-millennial-survey.pdf
https://www.deloitte.com/content/dam/assets-shared/docs/campaigns/2025/2025-genz-millennial-survey.pdf
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https://www.compass-group.com/en/media/news/2024/the-power-of-socialisation-2024.html
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https://www.linkedin.com/posts/ufi-association_ufi-ufiasia-ufievents-activity-7171794879218499586-3bWU/
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https://www.getpie.app/
https://222.place/
https://www.heinekenmalaysia.com/heineken-refresh-your-music-returns-with-music-pop-ups-breaking-routines-beats-and-social-bubbles/
https://www.heinekenmalaysia.com/heineken-refresh-your-music-returns-with-music-pop-ups-breaking-routines-beats-and-social-bubbles/
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https://timeleft.com/
https://business.ticketmaster.co.uk/co-op-live-becomes-first-european-arena-to-launch-virtual-venue-with-ticketmaster/
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https://www.okamura.co.jp/corporate/special_site/event/expo2025/
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https://en.people.cn/n3/2025/0702/c90000-20335049.html
https://news.samsung.com/my/samsung-electronics-unveils-samsung-vision-ai-and-new-innovations-at-first-look-2025-transforming-screens-into-ai-powered-companions-and-elevating-everyday-life
https://www.microsoft.com/en-us/worklab/work-trend-index/2025-the-year-the-frontier-firm-is-born
https://www.microsoft.com/en-us/worklab/work-trend-index/2025-the-year-the-frontier-firm-is-born
https://www.prnewswire.com/news-releases/mindtrip-becomes-travelers-ultimate-companion-with-launch-of-new-ai-powered-app-that-pinpoints-must-see-attractions-restaurants-and-hidden-gems-nearby-302490836.html
https://hbr.org/2025/04/how-people-are-really-using-gen-ai-in-2025
https://www.wired.com/story/tolan-chatbot-ai-companion/
https://www.dentsu.com/sg/en/our-news/dentsu-launches-landmark-future-consumer-study-in-asia-pacific-consumer-vision-2035
https://www.dentsu.com/sg/en/our-news/dentsu-launches-landmark-future-consumer-study-in-asia-pacific-consumer-vision-2035
https://www.theverge.com/news/647106/apple-siri-update-fall-2025-release-rumors
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https://www.adweek.com/brand-marketing/adweek-ai-agent-cannes/
https://eventtechlive.com/introducing-eventcopilot-eventbases-newest-offering-with-turnoutnow/
https://www.trendwatching.com/trends-and-insights/is-voice-ai-the-next-frontier-in-cx
https://www.trendwatching.com/trends-and-insights/is-voice-ai-the-next-frontier-in-cx
https://www.trendwatching.com/trends-and-insights/is-voice-ai-the-next-frontier-in-cx
https://www.trendwatching.com/trends-and-insights/is-voice-ai-the-next-frontier-in-cx
https://blog.adobe.com/en/publish/2025/06/19/adobe-firefly-pinterest-deliver-ai-powered-style-readings-cannes
https://blog.adobe.com/en/publish/2025/06/19/adobe-firefly-pinterest-deliver-ai-powered-style-readings-cannes
https://blog.adobe.com/en/publish/2025/06/19/adobe-firefly-pinterest-deliver-ai-powered-style-readings-cannes
https://blog.adobe.com/en/publish/2025/06/19/adobe-firefly-pinterest-deliver-ai-powered-style-readings-cannes
https://redditinc.com/blog/live-from-cannes-lions-2025-introducing-reddit-community-intelligence

Google Cloud Next 25

alnsAwndougAlauaaiasuiugvasunu Al SIKSunisweuuniolGe

Google Cloud Next 25 Fvdadututdoulusnsu 2568 Raaia wididuoseyduinalulagngi 36,000 Au

LsaudoAULWoZNSIDdoyaa1aatus:uU cloud computing ua: Al BuWioasLauoenVKTvIUVILUAD ATnsAWN
dougANEHos1 Dial an App FvlinwcuunanuisatausLusAalReauLeUTUgVaoUNU Al TaTagasy
msthiausRaunauuLGTEvIUTEOSVT Ho8TEALINSIUILTAIUSOULUUADGAAU Al RaSIVHAVIUAULUU

$1a0vsUMW uazdu 9 dogwsoatdo

@

D
v

misgenisldnounu Al 0ononKinoo Wotluanwuoadoundudovld o:souuns:aunisii
dousauonmisusinalugus=aumisaintius:nule oudnuaunaunatulagdugudinu
usssmANvoutkilindvodaua:aulald ns:duacuavastass ua:itiinatuladnbuavidsu

Govia souaviknuSAnNWNavIAvIBTU

Poem Booth

wWadousn3d Al haartisaalnaosauluinaAnia Poetry International

NS Qtiusmssalwuovus:inAlsosuaud dousunisundvikuRantsalwkanuaviovsoaiaosautuidou
Douneu 2568 Gog) Poem Booth dn3wav Al lag@iadvididudoukiivuovinAnia Poetry International ysiii
anueuzpdenuluvanuontnu lagdumwuovdidudazauuazasunndaouynnalasts Al AldSUNSENKU
NAVILYOVASAVOEY Ellen Deckwitz unn3To:UsINguUKtivonkbiouns=onLazausadufinsu

QR Code &

@

s
v

uusAadIuduusssuMavsuauINMsivAsiidousouaosus=aunisainwalKkuI: A2IWAQ
asvassAvInwav Al nmaliidv awsadvgandwautdouaduaunisia Amaiunho waviu
910 Al AuhautouazAssAtinIswivdunuuiku Rdsouviulugorvaunidoindouduov

Agu?


https://www.linkedin.com/posts/justusbruns_poetry-where-it-belongs-in-public-space-activity-7335315383853211648-Ci7K/
https://cloud.withgoogle.com/next/25
https://cloud.withgoogle.com/next/25
https://www.eventmarketer.com/article/field-report-trends-google-cloud-next-25/
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https://www.loewe.com/eur/en/pd/stories-projects/crafted-world-exhibition.html
https://www.creativeboom.com/news/fashion-brand-offers-exhibition-visitors-an-innovative-digital-companion/
https://www.creativeboom.com/news/fashion-brand-offers-exhibition-visitors-an-innovative-digital-companion/
https://www.lofficielph.com/fashion/loewe-jacquemus-tiktok-marketing
https://www.lofficielph.com/fashion/loewe-jacquemus-tiktok-marketing
https://www.lofficielph.com/fashion/loewe-jacquemus-tiktok-marketing
https://www.lofficielph.com/fashion/loewe-jacquemus-tiktok-marketing
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https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://assets.nationbuilder.com/greenmusicaustralia/pages/2923/attachments/original/1745371382/GMA_-_Climate_Impact_on_Music_Audiences_-_2025_Report.pdf?1745371382
https://assets.nationbuilder.com/greenmusicaustralia/pages/2923/attachments/original/1745371382/GMA_-_Climate_Impact_on_Music_Audiences_-_2025_Report.pdf?1745371382
https://assets.nationbuilder.com/greenmusicaustralia/pages/2923/attachments/original/1745371382/GMA_-_Climate_Impact_on_Music_Audiences_-_2025_Report.pdf?1745371382
https://plannerpulse.cvent.com/wp-content/uploads/2025/04/APAC-Edition-PULSE-03-Apr-2025.pdf
https://plannerpulse.cvent.com/wp-content/uploads/2025/04/APAC-Edition-PULSE-03-Apr-2025.pdf
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https://skift.com/2025/06/06/tourisms-climate-promises-span-20-years-with-few-results-study-finds/
https://skift.com/2025/06/06/tourisms-climate-promises-span-20-years-with-few-results-study-finds/
https://www.economist.com/science-and-technology/2024/12/11/carbon-emissions-from-tourism-are-rising-disproportionately-fast
https://www.capgemini.com/gb-en/news/press-releases/young-people-are-concerned-they-lack-the-green-skills-to-effectively-act-on-climate-change/
https://www.capgemini.com/gb-en/news/press-releases/young-people-are-concerned-they-lack-the-green-skills-to-effectively-act-on-climate-change/
https://globescan.wpenginepowered.com/wp-content/uploads/2025/04/BBMG_GlobeScan_FromAnxietytoAgency_2025.pdf
https://globescan.wpenginepowered.com/wp-content/uploads/2025/04/BBMG_GlobeScan_FromAnxietytoAgency_2025.pdf
https://retailasia.com/event-news/retailers-urged-heed-gen-z-sustainability-call
https://retailasia.com/event-news/retailers-urged-heed-gen-z-sustainability-call
https://www.reloopplatform.org/resources/littered-with-evidence-proof-that-deposit-return-systems-work/
https://www.reloopplatform.org/resources/littered-with-evidence-proof-that-deposit-return-systems-work/
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https://www.deloitte.com/content/dam/assets-shared/docs/campaigns/2025/2025-genz-millennial-survey.pdf
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https://star.aucxis.com/en/tomorrowland-winter-adopts-star-rfid-solution-for-a-more-sustainable-festival-experience/
https://star.aucxis.com/en/tomorrowland-winter-adopts-star-rfid-solution-for-a-more-sustainable-festival-experience/
https://www.decathlon.co.uk/c/htc/no-tent-left-behind_b3be522a-a5f2-497e-a93f-f1a3682cdae1
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https://www.youtube.com/watch?v=Oso1w0cT-fw
https://www.youtube.com/watch?v=Oso1w0cT-fw
https://www.youtube.com/watch?v=Oso1w0cT-fw
https://www.visitcopenhagen.com/copenpay-attractions

S APAC Spotlight

nmslasunisSusov 4-Leaf DuASvusnyovdGEGioldunIsWaoluuoAa udno

hsiggaalrandifAo nmsuuvidkuigaiundudviiusantduduasuniilaosy
1sugInAIsSanmiswanadin (lavie) dodsanisyjvanisaiiiuviuwuulaoy
msuaufiaau (AN1e) uazgamefowWasuduws 100% (wanlauog1vuriosv)

mMstEovANS 10 UKVIKADUSYYI1SIUNU d:dvuatikuudsnivuguandvaud

dadodquansouviuludossounarslluwgiinssuuniizovwoniun

Skechers Sundown Festival

AmSugSaviutug avtietiuiunouosy 2 Us:nis luAo Aosdiunisdiu
auasuussounuMsatiumsdiuanIwgidonAn powdviubudunoutios 9 Alovis ununiswWasuwlavasvlkainasv

tnhAn1a Sundown Festival tuavalus A21UNAGU UazAISAKUAUIASIURD:GAAMIINSIUVILTUGOYTA WokAuwus

Skechers Sundown Festival 2025 $v90zuR Haw Par Villa govavalusTuldounsnninu growavEudu Vaun Resorts World UsiAoinwaiatn sinuuwunisaitiumsuuuiaganun

5 . Ll . = o R -y - Zo o
Kotod1Atyuovviu tnAMatiuu=tn Gaia KanMstkUyovIUsUNSUNTEADIWEIAEYAUUS=aUNISEUGVATVEY anmunyavAn uaztiolliov(Udvdoudasvaalu wadnssulinoldvuiuogludd

AVUoadou NVASTRUNEOIKISOINWE 135nFoU NMSWOAY tanaladKSUaUADodovIa:EUARTAL wonw

gvéiu

. nenaa GlutsiSovuavmsdaviulusngviiumnitiu uddunisngdansou
....... Sundown Festival gvnaigiduinAmausniutolBan=suoantdevidnidadio Music Climate Action Pledge

e b L o o R ; . , . BviltosSnAavEULAIaKIV U8 UNIT (s wanwo:luia:lshnikucio
Woldughnowuvuunoslantwanatinuuuisasvidgonviuviulawaa ovAnsnovaiu 10 WKY soudiv Resorts

World Sentosa ua: Music Matters Live §v{GW0NUISOUAULUIAQTADE


https://sundownfestival.com/
https://sundownfestival.com/
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https://www.bain.com/insights/building-a-resilient-plastic-circularity-framework-in-southeast-asia/#:~:text=Major%20markets%20like%20Indonesia%2C%20Thailand%2C%20and%20Vietnam%20capture%20just%208%25%E2%80%9325%25%20of%20plastic%20waste%20for%20recycling%20in%20major%20urban%20areas%2C%20indicating%20significant%20headroom%20to%20boost%20recycling%20rates.
https://retailtechinnovationhub.com/home/2024/4/22/criteo-research-sustainable-shoppers-call-for-artificial-intelligence-powered-eco-friendly-recommendations
https://retailtechinnovationhub.com/home/2024/4/22/criteo-research-sustainable-shoppers-call-for-artificial-intelligence-powered-eco-friendly-recommendations
https://www.microsoft.com/en-us/worklab/work-trend-index/2025-the-year-the-frontier-firm-is-born#:~:text=81%25%20say%20they%20expect%20agents%20to%20be%20moderately%20or%20extensively%20integrated%20into%20their%20company%E2%80%99s%20AI%20strategy%20in%20the%20next%2012%E2%80%9318%20months.
https://www.microsoft.com/en-us/worklab/work-trend-index/2025-the-year-the-frontier-firm-is-born#:~:text=81%25%20say%20they%20expect%20agents%20to%20be%20moderately%20or%20extensively%20integrated%20into%20their%20company%E2%80%99s%20AI%20strategy%20in%20the%20next%2012%E2%80%9318%20months.
https://www.iotworldtoday.com/iiot/nvidia-launches-ai-model-to-create-digital-twin-of-earth
https://www.iotworldtoday.com/iiot/nvidia-launches-ai-model-to-create-digital-twin-of-earth
https://www.bain.com/about/media-center/press-releases/20252/consumer-reliance-on-ai-search-results-signals-new-era-of-marketing--bain--company-about-80-of-search-users-rely-on-ai-summaries-at-least-40-of-the-time-on-traditional-search-engines-about-60-of-searches-now-end-without-the-user-progressing-to-a/#:~:text=68%25%20of%20LLM%20users%20rely%20on%20these%20platforms%20for%20researching%2C%20gathering%2C%20and%20summarizing%20information.%20Some%2048%25%20use%20them%20to%20understand%20the%20latest%20news%20and%20weather%2C%20and%2042%25%20ask%20for%20shopping%20recommendations
https://daoinsights.com/news/luckin-deploys-deepseek-and-doubao-for-its-ai-entity/
https://about.netflix.com/de/news/unveiling-our-innovative-new-tv-experience
https://about.netflix.com/de/news/unveiling-our-innovative-new-tv-experience
https://about.netflix.com/de/news/unveiling-our-innovative-new-tv-experience
https://www.scientificamerican.com/article/ai-and-data-centers-could-cut-more-climate-change-causing-emissions-than/#:~:text=Artificial%20intelligence%20could%20cut%20global%20climate%20pollution%20by%20up%20to%205.4%20billion%20metric%20tons%20a%20year%20over%20the%20next%20decade%20if%20it%E2%80%99s%20harnessed%20in%20ways%20that%20would%20improve%20transportation%2C%20energy%20and%20food%20production.
https://www.scientificamerican.com/article/ai-and-data-centers-could-cut-more-climate-change-causing-emissions-than/#:~:text=Artificial%20intelligence%20could%20cut%20global%20climate%20pollution%20by%20up%20to%205.4%20billion%20metric%20tons%20a%20year%20over%20the%20next%20decade%20if%20it%E2%80%99s%20harnessed%20in%20ways%20that%20would%20improve%20transportation%2C%20energy%20and%20food%20production.
https://www.scientificamerican.com/article/ai-and-data-centers-could-cut-more-climate-change-causing-emissions-than/#:~:text=Artificial%20intelligence%20could%20cut%20global%20climate%20pollution%20by%20up%20to%205.4%20billion%20metric%20tons%20a%20year%20over%20the%20next%20decade%20if%20it%E2%80%99s%20harnessed%20in%20ways%20that%20would%20improve%20transportation%2C%20energy%20and%20food%20production.
https://www.scientificamerican.com/article/ai-and-data-centers-could-cut-more-climate-change-causing-emissions-than/#:~:text=Artificial%20intelligence%20could%20cut%20global%20climate%20pollution%20by%20up%20to%205.4%20billion%20metric%20tons%20a%20year%20over%20the%20next%20decade%20if%20it%E2%80%99s%20harnessed%20in%20ways%20that%20would%20improve%20transportation%2C%20energy%20and%20food%20production.
https://www.scientificamerican.com/article/ai-and-data-centers-could-cut-more-climate-change-causing-emissions-than/#:~:text=Artificial%20intelligence%20could%20cut%20global%20climate%20pollution%20by%20up%20to%205.4%20billion%20metric%20tons%20a%20year%20over%20the%20next%20decade%20if%20it%E2%80%99s%20harnessed%20in%20ways%20that%20would%20improve%20transportation%2C%20energy%20and%20food%20production.
https://www.frontiersin.org/news/2025/06/19/ai-prompts-50-times-more-co2-emissions
https://www.frontiersin.org/news/2025/06/19/ai-prompts-50-times-more-co2-emissions
https://www.frontiersin.org/news/2025/06/19/ai-prompts-50-times-more-co2-emissions
https://www.frontiersin.org/news/2025/06/19/ai-prompts-50-times-more-co2-emissions
https://www.frontiersin.org/news/2025/06/19/ai-prompts-50-times-more-co2-emissions
https://www.frontiersin.org/news/2025/06/19/ai-prompts-50-times-more-co2-emissions
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https://www.alibabacloud.com/en/press-room/businesses_have_established_sustainability_targets?_p_lc=1
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https://orbisk.com/
https://orbisk.com/blog/how-to-reduce-food-waste-with-technology/
https://newsroom.lufthansagroup.com/en/lufthansa-group-uses-artificial-intelligence-to-reduce-food-waste/
https://www.nestle.co.uk/en-gb/media/pressreleases/allpressreleases/accelerating-food-chain-ai-revolution
https://www.nestle.co.uk/en-gb/media/pressreleases/allpressreleases/accelerating-food-chain-ai-revolution
https://www.nestle.co.uk/en-gb/media/pressreleases/allpressreleases/accelerating-food-chain-ai-revolution
https://finance.yahoo.com/news/thai-hotels-face-eu-sustainability-091948636.html
https://finance.yahoo.com/news/thai-hotels-face-eu-sustainability-091948636.html
https://finance.yahoo.com/news/thai-hotels-face-eu-sustainability-091948636.html
https://finance.yahoo.com/news/thai-hotels-face-eu-sustainability-091948636.html
https://finance.yahoo.com/news/thai-hotels-face-eu-sustainability-091948636.html
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https://www.gevme.com/en/sustainability-hub-for-events/
https://eventdecision.com/track-carbon-footprint/?ref=londonreview.hirespace.com
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https://www.scmp.com/business/article/3286725/how-hong-kong-start-ups-ai-powered-smart-bin-plans-tackle-recycling
https://www.seasidesustainability.org/post/the-environmental-impact-of-concerts#:~:text=The%20average%20music%20festival%20produces%20500%20tons%20of%20carbon%20emissions%20over%20the%20course%20of%20the%20three%2Dday%20festival.%20This%20means%20that%20the%20average%20festival%20attendee%20produces%205kg%20of%20CO2%20per%20day.
https://www.seasidesustainability.org/post/the-environmental-impact-of-concerts#:~:text=The%20average%20music%20festival%20produces%20500%20tons%20of%20carbon%20emissions%20over%20the%20course%20of%20the%20three%2Dday%20festival.%20This%20means%20that%20the%20average%20festival%20attendee%20produces%205kg%20of%20CO2%20per%20day.
https://www.seasidesustainability.org/post/the-environmental-impact-of-concerts#:~:text=The%20average%20music%20festival%20produces%20500%20tons%20of%20carbon%20emissions%20over%20the%20course%20of%20the%20three%2Dday%20festival.%20This%20means%20that%20the%20average%20festival%20attendee%20produces%205kg%20of%20CO2%20per%20day.
https://www.weforum.org/stories/2025/06/how-asean-can-lead-world-on-plastic-pollution/
https://www.prnewswire.com/news-releases/greyparrot-named-to-fast-companys-annual-list-of-the-worlds-most-innovative-companies-of-2025-302403861.html
https://www.linkedin.com/posts/plaex_plaex-ai-cleantech-activity-7208491374403334144--vLI/
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https://hardstories.org/stories/minority-rights/will-thailand-finally-recognise-its-six-million-indigenous-citizens
https://hardstories.org/stories/minority-rights/will-thailand-finally-recognise-its-six-million-indigenous-citizens
https://hardstories.org/stories/minority-rights/will-thailand-finally-recognise-its-six-million-indigenous-citizens
https://www.nationthailand.com/news/general/40049355
https://www.nationthailand.com/news/general/40049355
https://www.nationthailand.com/news/general/40049355
https://www.nationthailand.com/news/general/40049355
https://www.nationthailand.com/news/general/40049355
https://www.trendwatching.com/trends-and-insights/new-research-shows-inclusive-advertising-boosts-bottom-line-sales-up-by-16-percent
https://www.trendwatching.com/trends-and-insights/new-research-shows-inclusive-advertising-boosts-bottom-line-sales-up-by-16-percent
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https://www.nbcnews.com/pop-culture/budots-filipino-dance-musical-genre-tiktok-sensation-rcna164110
https://www.thetimes.com/static/chinese-film-industry-hollywood-pixar/
https://www.thetimes.com/static/chinese-film-industry-hollywood-pixar/
https://www.globalcosmeticsnews.com/south-korea-surpasses-us-in-cosmetics-exports-now-second-only-to-france/#:~:text=THE%20DETAILS%20Data%20from%20the,the%20US%20in%20beauty%20exports.
https://www.globalcosmeticsnews.com/south-korea-surpasses-us-in-cosmetics-exports-now-second-only-to-france/#:~:text=THE%20DETAILS%20Data%20from%20the,the%20US%20in%20beauty%20exports.
https://www.globalcosmeticsnews.com/south-korea-surpasses-us-in-cosmetics-exports-now-second-only-to-france/#:~:text=THE%20DETAILS%20Data%20from%20the,the%20US%20in%20beauty%20exports.
https://www.trendwatching.com/trends-and-insights/pop-mart-is-now-worth-more-than-mattel-hasbro-and-sanrio-combined
https://www.theguardian.com/food/2025/apr/22/the-extraordinary-rise-of-bakery-tourism
https://www.theguardian.com/food/2025/apr/22/the-extraordinary-rise-of-bakery-tourism
https://about.nike.com/en/newsroom/releases/nike-norblack-norwhite-collection-official-images
https://about.nike.com/en/newsroom/releases/nike-norblack-norwhite-collection-official-images
https://about.nike.com/en/newsroom/releases/nike-norblack-norwhite-collection-official-images
https://about.nike.com/en/newsroom/releases/nike-norblack-norwhite-collection-official-images
https://www.instagram.com/gucci/p/DHx-IEUiCKd/?img_index=1
https://www.instagram.com/gucci/p/DHx-IEUiCKd/?img_index=1
https://www.instagram.com/gucci/p/DHx-IEUiCKd/?img_index=1
https://www.instagram.com/gucci/p/DHx-IEUiCKd/?img_index=1
https://www.c-mw.net/bleisure-in-the-east-55-of-asian-gen-zs-add-holiday-time-to-work-trips/
https://www.c-mw.net/bleisure-in-the-east-55-of-asian-gen-zs-add-holiday-time-to-work-trips/
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https://www.edelman.com/trust/2024/trust-barometer/special-report-brand
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https://www.instagram.com/blackatglasto_/?hl=en
https://www.businesswire.com/news/home/20250513844479/en/The-Heart-of-Hispanic-Connection-TelevisaUnivision-Charts-Next-Chapter-with-Bold-Content-First-Vision-at-2025-Upfront
https://adage.com/studio-30/aa-televisaunivision-rewriting-brand-playbook-gen-z-latinos-music/
https://adage.com/studio-30/aa-televisaunivision-rewriting-brand-playbook-gen-z-latinos-music/
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https://www.instagram.com/p/DJTCjJgpHGq/?utm_source=ig_web_copy_link
https://www.instagram.com/p/DJTCjJgpHGq/?utm_source=ig_web_copy_link
https://oaklandside.org/2025/06/16/futureproof-dinner-juneteenth-omca/
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.tiktok.com/tag/hongthai?lang=en
https://www.tiktok.com/tag/hongthai?lang=en
https://www.tiktok.com/tag/hongthai?lang=en
https://www.bangkokpost.com/thailand/general/3043522/meet-yadom-hong-thai-the-famous-thai-herbal-inhaler-thats-making-global-waves
https://www.bangkokpost.com/thailand/general/3043522/meet-yadom-hong-thai-the-famous-thai-herbal-inhaler-thats-making-global-waves
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https://2025-japan-pavilion.go.jp/magazine/en/backissues/issue06/feature02/
https://2025-japan-pavilion.go.jp/magazine/en/backissues/issue06/feature02/
https://hypebeast.com/2025/6/louis-vuitton-vivienne-fashionista-and-louis-bear-bag-charms-release-info
https://www.kedglobal.com/retail/newsView/ked202507010010
https://www.campaignasia.com/article/why-chinese-youth-engage-in-emotional-consumption/503408
https://www.ipsos.com/en-sg/global-trends-understanding-asia
https://www.ipsos.com/en-sg/global-trends-understanding-asia
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https://www.trendwatching.com/trends-and-insights/roblox-claims-two-crowns-most-played-and-most-blocked
https://www.trendwatching.com/trends-and-insights/roblox-claims-two-crowns-most-played-and-most-blocked
https://www.trendwatching.com/trends-and-insights/roblox-claims-two-crowns-most-played-and-most-blocked
https://www.accessnewswire.com/newsroom/en/consumer-and-retail-products/coachtopia-makes-fast-company%E2%80%99s-most-innovative-companies-list-1002490
https://www.accessnewswire.com/newsroom/en/consumer-and-retail-products/coachtopia-makes-fast-company%E2%80%99s-most-innovative-companies-list-1002490
https://www.accessnewswire.com/newsroom/en/consumer-and-retail-products/coachtopia-makes-fast-company%E2%80%99s-most-innovative-companies-list-1002490
https://www.nytimes.com/2025/07/10/realestate/gen-z-buying-real-estate.html?smid=nytcore-android-share
https://news.booking.com/from-planning-to-personas-bookingcom-research-reveals-how-lgbtq-travelers-are-taking-control-of-their-trips/
https://news.booking.com/from-planning-to-personas-bookingcom-research-reveals-how-lgbtq-travelers-are-taking-control-of-their-trips/
https://www.voguebusiness.com/story/consumers/inside-the-facebook-groups-where-black-luxury-consumers-shop-freely
https://www.randstad.com.my/hr-trends/employer-brand/equity-at-work-employer-brand-research-2024/
https://www.randstad.com.my/hr-trends/employer-brand/equity-at-work-employer-brand-research-2024/
https://newconsumer.com/2024/09/consumer-trends-highlights-digital-natives-tiktok-china-food-as-medicine/
https://www.connectbylivenation.com.au/insights/love-song-2025
https://www.connectbylivenation.com.au/insights/love-song-2025
https://www.connectbylivenation.com.au/insights/love-song-2025
https://www.connectbylivenation.com.au/insights/love-song-2025
https://www.modernretail.co/marketing/why-selena-gomezs-rare-beauty-is-betting-on-substack-as-brands-embrace-long-form-content/
https://en.fuckupnights.com/events
https://en.fuckupnights.com/events
https://en.fuckupnights.com/events
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https://www.instagram.com/reel/DJCanfEP1rg/
https://www.kwefest.com/en
https://www.kwefest.com/en
https://www.kwefest.com/en
https://www.kwefest.com/en
https://cbc.radio-canada.ca/en/your-public-broadcaster/blog/kwe-festival-empowering-indigenous-youth-voices
https://cbc.radio-canada.ca/en/your-public-broadcaster/blog/kwe-festival-empowering-indigenous-youth-voices
https://cbc.radio-canada.ca/en/your-public-broadcaster/blog/kwe-festival-empowering-indigenous-youth-voices
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https://www.zcon.xyz/
https://www.manifest-media.in/digital/230625/breezer-launches-an-in-house-creator-program-for-gen-z.html#:~:text=The%20programme%20is%20open%20to,the%20spirit%20of%20today's%20youth.
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https://www.globenewswire.com/news-release/2025/04/28/3068877/0/en/Global-Campus-Gen-Z-Leaders-Exchange-Launched.html
https://www.globenewswire.com/news-release/2025/04/28/3068877/0/en/Global-Campus-Gen-Z-Leaders-Exchange-Launched.html
https://www.edelman.com/sites/g/files/aatuss191/files/2022-06/2022%20Edelman%20Trust%20Barometer%20Special%20Report%20The%20New%20Cascade%20of%20Influence%20FINAL.pdf#:~:text=percent%20who%20say-,GEN%20Z%20SEEK,SHARED%20ACTION%20WITH%20BRANDS,-64
https://www.edelman.com/sites/g/files/aatuss191/files/2022-06/2022%20Edelman%20Trust%20Barometer%20Special%20Report%20The%20New%20Cascade%20of%20Influence%20FINAL.pdf#:~:text=percent%20who%20say-,GEN%20Z%20SEEK,SHARED%20ACTION%20WITH%20BRANDS,-64
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Jon Lor

Managing Director, Wonderfruit
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https://wonderfruit.co/
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Cindy Sirinya
Bishgp 4

CEO & Co-Founder, Dragonfly 360
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https://www.dragonfly360.co/
https://www.dragonfly360.co/
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Adrian Phoon Matt Akersten

Board Member, Diversity Officer,
Sydney WorldPride Sydney WorldPride
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Bouwmeister

Sustainability Manager, DGTL
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Anick Beaulieu
CEO, C2 Montréal
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& EXHIBITION BUREAU

Thanks for reading
& happy innovating!
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